Homework 4 Chapter 4
MKT 301, Summer 2021
Answer the following in two or three paragraphs: 
What personal information are you willing to divulge to market researchers? Where do you draw the line, and why?
Market research refers to gathering, analyzing, and then afterwards reporting marketing data or information that may be utilized in solving problems or answering questions to improve the organization’s activities. Although marketing research is not foolproof, it may extract some of the guesswork of decision-making, and therefore Organizations need to put in efforts to make it a success. 
Divulging personal information into market research has proven to be useful in the process of market research. Researchers commit themselves to gain as much personal information from an individual as they can. However, some people are reluctant about giving out their details to researchers as they are trying to be wise to the various ways of fraudsters. Some may give a little information and withhold some of it for reasons well known to them.
[bookmark: _GoBack]I am willing to give out some of my details to researchers. Sharing details such as my official name, age, social media activity, marital status, purchasing power, and occupation is not a big deal. This is because disclosing such information to researchers may not in any way invade my privacy. On the other hand, irrespective of the type of market research conducted on me, I am not ready to disclose information regarding my residence place-this for security purposes, my health status, my card's pins and the amount I earn. While the information may be useful to the researchers, divulging it will be a great invasion of my privacy. 

